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DEFINING LUXURY TRAVEL

airtours is the luxury travel brand of
TUI Deutschland and has always been the
undisputed market leader. The brand airtours ...

stands for more than 50 years of experience
and continuity

has 7,000 sales partners, including

500 premium sales partners in the airtours
business club

stands for high competence and acknow-
ledges what is in demand tomorrow

offers exclusive and tailored luxury travels
develops new, highly profitable target groups
offers individual designed trips (airtours
Private Travel)

A distinguished and exclusive customer
group awaits you!

AIRTOURS PORTRAIT

WINTER SEASON

2023|2024
SUMMER SEASON
2024




LOCAL HERO AND GLOBAL PLAYER AIRTOURS PORTRAIT

m |nthe German-speaking markets,
airtours offers the most comprehensive
selection of luxury hotels, tailor-made
holidays, tours and cruises

m With more than 6,500 leading luxury

hotels, the airtours portfolio includes the —
C :
finest luxury hotels from around the world \ \

m Wide ranging, yet carefully targeted
marketing provides customer orientation
in the world of luxury travel




CUSTOMER CHARACTERISTICS AIRTOURS PORTRAIT

Characteristics

Age Group -

14-29 years 6% -

30-39 years 14%

40-49 years ] gcyo ] Affluent “best agers” at the peak of their

50-59 years 30(; . > professional careers or people of independent
> > means

60+ years 31%

m Aged mid 50s to mid 70s

m Quality spenders

m Couples with high expectations in terms
of lifestyle, culture and exclusive living

Net household income
> 5,000 euros 80%

High-income managers in their
peak earning phase

m Aged late 30s to mid 50s

m High income

m Successful singles, couples and families
with high expectations and strong
professional standards




SALES EXPERIENCE:
WELL-VERSED TRAVEL
ADVISORS

airtours uses a varied mix of high
quality sales channels:

m Continously reviewed sales
network, carefully selected on
the basis of strict criteria

m Focused on the needs and
requirements of sophisticated
luxury travel target groups

Our carefully selected, experienced
and qualified travel agency partners
work closely together with a dedica-
ted airtours service team.

m Almost 7,000 certified airtours
travel agencies including approxi-
mately 500 premium sales partners
in the airtours business club

AIRTOURS PORTRAIT
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AIRTOURS AKTUELL
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B2B NEWSLETTER
AIRTOURS AKTUELL

The B2B newsletter informs all
airtours agencies regularly on
sales-related topics, news and
highlights. Special offers for sale to
be marketed in the short term will be
advertised along with a sales flyer to
be printed and posted in the store
window.

Publication frequency: monthly

Partner integration: Editorial article
with picture and link to further
content (Video or hotel description
on mein-airtours.de) or offer
(Special) including sales flyer as pdf
for expression and posting in

shop window or for forwarding

by mail to end customers.

Partner contribution:

m 2,000 euros for the editorial

m 700 euros per special offer/
sales flyer
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M NEWSLETTER

NEUE AIRTOURS PRIVILEGIEN The airtours business club is the club
ol e o e et o ot . for the best luxury travel sellers and

Dames of ol Adogrgh Cotecion (GGG ) 2 Bt i s currently counts TOP 500 member
el e Y Podtibacnaing Tis) Tur Flog 1. Kk und Privesivded . . . .

agencies. The invitation to the club
comes directly from airtours.

Juni 2023

AIRTOURS BUSINESS CLUB

Liebe Frau Thoms,

The airtours business club monthly
newsletter provides a mix of
management news, sales informa-
tion and PEP offers (travel agent
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Publication frequency: monthly

Q Steffen Boshnke . .
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airtours business club
PEP SPECIALS

The airtours business club —a plat-
form for travel agencies with the
highest sales — offers hoteliers a
guarantee, that their product pro-
motion will reach the best agents.
Presentation on airtours agent, the
extensive portal for luxury travel
professionals.

Scope: Display on airtours agent,
the portal for luxury travel
professionals.

Target group: TOP 500 airtours
travel agencies exclusively.

Partner integration: promotion

of a hotel towards top agents. Offers
are time-limited and subject to
availability and confirmation by the
hotel.

Partner contribution: providing
PEP specials (travel agent rates),
fixed rates, no relative discounts,
ideally exclusive to airtours travel
agents.
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airtours agent
AIRTOURS
RECOMMENDATION

airtours agent — our portal for
Luxury travel professionals (approx.
4,000 subscribers) offers the hotelier
the certainty that his advert will
reach the right seller.

Scope: Presentation on airtours
agent, the portal for luxury travel
professionals.

Target group: all registered airtours
agencies

Integration: Hotel ad first place
under INSPIRATION as “airtours
Recommendation” in the airtours
agent. Link to mein-airtours.de,
presentation of airtours privileges,
Post template for social media

Duration: 2 months

Partner contribution: 4,000 euros
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airtours & friends
THE LUXURY ACADEMY

THE BIGGEST ONLINE PLATFORM
IN THE LUXURY MARKET

airtours & friends is the leading one
LUXURY TRAINING ACADEMY in the
German-speaking market. In 2020,

the training offering was digitized and
airtoursfriends.de, a platform for further
education and brand knowledge, was
launched, offering participants
e-learnings and a range of topics from
psychology, marketing and luxury brands
to trend research, as well as a library and
video library. Our partners are presented
on their own brand pages including best
practice examples, brand news and
videos. Over 2,300 participants are
register on airtoursfriends.de.

We offeryou access with the website to
the best travel agencies and promote
your brand always up to date on
airtoursfriends.de and by newsletter.

Scope:

m all season presentation of your brand

m Promotion of your brand: online,
newsletters and white papers



ONLINE TRAINING ACADEMY
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airtours Bg friends

airtours & friends
THE LUXURY ACADEMY

SPACE FORYOUR MESSAGES:
WHITEPAPERS, WEBINARS,
VODCASTS

Our white papers are e-books,
dealing with special topics such as
WOW stories, film tourism or
dedicate to current trends.

They are published three times a
year and are accompanied by cor-
responding webinare after publica-
tion with over 2,300 participants in
airtours & friends webinars.

Twice a month we publish on
airtourfriends.de vodcast interviews
with our luxury partners

Scope:

m Whitepaper: double page

m Webinar: 20-minutes slot

m Vodcast: 20-minutes interview

Target group: 7.000 airtours agencies

Partner contribution: included if you
participate airtours & friends



TRAINING ACADEMY

AIRTOURS MEDIA DATA B2B

airtours & friends
INSPIRATION DAYS

INSPIRATION AND KNOW-HOW —
COMPACT IN ONE DAY

To complement the online platform
airtoursfriends.de, live on-site events
are also planned again - in the key
cities in Germany and Austria. Online
participants are invited to deepen
their learned knowledge at our
inspiration days. Content from trend
research, marketing and brand
knowledge is designed to motivate
and inspire.

With these events, we offer personal
exchange with participants from a
high-potential target group.

Scope:
m Full-day seminars
m 30-minutes slot (max. 4 partners/day)

Target group: participants from
airtours & friends

Partner contribution: 2,000 euros per
slot/day for airtours & friends partners
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B2C Newsletter

With the tailored newsletter,
airtours customers and potential
new customers are informed about
top offers and special reviews on
various holiday destinations.

Scope: exclusive advertising of a
partner or up to 3 individual offers

Target group: 40,000 signed
customers

Publication frequency: weekly

Integration: presentation with
image and text as well as the
airtours privileges.

Partner contribution:

m 3,000 euros

m 4,500 euros when creating and
linking an individual landing page

airtours

Listrer Herr Meusel

wes leaum eine andera insl sheht Mauritius fir exidusive Uiaubstags an makerischen
Swanden D paradiesische Insed im Indischen Ozean heherbergt das 5-Steme The
Oberol Beach Resort, Mawritius Am unbanihrten Swand von Turtke Bay effen Gase
aul Stl, Elegans und die urvergicichiche Gastireundschaft der Obercd Hotels & Resorts

Sia haben dis Wahl rwischen emam schanen Poillonzimemer, ainer sigenen Villa mit adar
ohine Pool — divels am Strand oder verstedd in den wunderschanen Garien

Herzliche Grate
Iht
A Syt
\ Staffen Bashnie
e Diracior ainours

The Cberol Beach Resort, Mauritius
Entspannung in Perfektion

T Ada-canp-Restaurants e aulhenhsche kreoksche und mismationale Hichs
servieren, der gebotens Lumus des Holels, win groleigiger Spa-Bersich und

vieifaltige Sporimegichikeiten eeten alle Yoraussetzungen Hr einen entspanrien
ruhsgen Udaub Ein hericher On 2ur Efholung fur Komper und Seele

HOTEL ENTTR-CEEN




SUPER BANNER

www.airtours.de

airtours offers exclusive homepage
online advertising opportunities

to reach a highly profitable target
group with a strong brand affinity.

Target group: existing and potential
new airtours customers

Publication frequency:
By arrangement

Partner integration: full-banner
presentation with a hotel detail page
aufairtours.de or an individual landing
page on airtours.de.

Duration: 4 weeks (1. week in the
~pole position” followed by 3 weeks
in position 2-4)

Partner contribution:

m 4,000 euros

m 6,000 euros for the design of an
individual landing page

AIRTOURS MEDIA DATA B2C
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ONLINE TEASER

www.airtours.de

A prominent advertising possibility
for exclusive hotels is the online B R o viace curio
teaser on the airtours.de website. = A | COLLECTION BY HILTOM,
Selected partners can advertise their / ' T

special product offer here exclusively
for 2 weeks.

Scope: rotating teaser box on the
home page with attractive hotel
special offers

Target group: existing airtours and
potential new airtours customers

Duration: 2 weeks

Partner integration: one hotel per
teaser with an offer and image,
including link to an automatic hotel

detail page on airtours.de.

Partner contribution: 1,500 euros



ONLINE AIRTOURS MEDIA DATA B2C

SHORTLIST esere Empletimgen

A special exclusive highlight on our MAR RI OTT MALED IVEN
website airtours.de with a short lis- H OT E LS

ted offer from our best luxury hotels.

Scope: up to 5 hotels per destination,
each with an offer -
The Ritz-Carlton Maldives, Fari Islands bt T mEeral b TTSE a
Target group: existing and potential
new airtours customers

Maleitesr The St. Regis Maldives Vommuli Resort B R R

Duration: 3 weeks

JW Marriott Maldives Resort & Spa o f icr ab 3038
Partner integration: a general theme
an up to 5 hotel offers with a link to
an automatic hotel detail page on W Maldives [ & 7 mcmn st 2760

airtours.de.

Partner contribution: 2,000 euros



SOCIAL MEDIA | BRANDED CONTENT AIRTOURS MEDIA DATA B2C

FACEBOOK AND YOUR ADVERTISEMENT ON AIRTOURS
INSTAGRAM SOCIAL MEDIA CHANNELS
FIGURES

CHANNEL FOLLOWER*  — \ @

“ 8,000 il -I':':rl':q ¥ 13:33
14,300

T Doecioy Tewnd bl & Gasdes

The editorial-seeming post is created by us and published as

branded content —incl. presentation of your logo and marked
LIMITED NUMBER OF POSTS AS as “airtours mit X” (=Name of your hotel/company).
BRAND CONTENT FOR A BETTER

VISIBILITY

Duration: 4 weeks

Scope: 3 sponsored posts each on ©oqv . ™
Facebook/Instagram B o tmevratrch i 003 wadoren Parssnem

vt i et Carfioriny Chand Hshe & Gaen

atiiTrel Fairisun Resnberddy Ramademalonts
Seeding Budget: 1,000 euros i aasingdR 1| Hotel name & location will be highlighted in the post. The post will

m o @ be linked directly with the hotel-landingpage on airtours.de

= 2| Placing of your content (max. 10 images and/or a 15 sec. video)
and logo
k e / 3 | Placing of the hashtags #HOTEL NAME #LOCATION as comment

@
* As of September 2023 E
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EXCLUSIVE POSTCARD
CONSUMER MAILING

Print mailing to existing
and potential new consumer
with airtours-affinity.

Circulation: min. 10,000 per issue

Integration: generous and thorough
2 images emotional presentation

Partner contribution: 7,500 euros

UMGEBEN VON ENDLOSEM WASSER...

airtours g

Griechenland / Korfu / Tzavros-Kommeno,
Grecotel Corfu Imperial 5,5 %
3 Ubernachtungen
im Deluxe Guestroom Sea View
mit Halbpension Plus
p.P.ab 325 EUR

Sicher und flexibel reisen mit
TUI Protect und Flex Tarif.
Mehr Informationen auf www.tui.com.

Wir drucken auf PEFC-Papier
beuirt eten Waldern un

Quellen.

GoGreen.
Wir versenden klimafreundlich
mit der Deutschen Post.

L

Unsere Experten beraten Sie gern:
TUI Reisebiiro Mustertours

Max Mustermann

Musterallee 123

12345 Musterhausen

Hannover, den 28.02.2023
Sehr geehrte Frau Mustermann,
diirfen wir Sie schon einmal auf den Sommer 2023 einstimmen?
Am Ende der Halbinsel Kommeno befindet sich das Grecotel Corfu
Imperial. Frisch renoviert erstrahlt es im neuen Glanz. Olivenbaume,
Marmor und Palmen, Strandbuchten, edle Restaurants und eine
wunderschone Promenade umgeben das Hotel
Das Interieur wird durch zeitgenassische Eleganz gepragt. Sie haben
die Wahl zwischen Zimmern, Bungalows, Swim- up Suiten, Roc Villen
oder kéniglichen Pavillons! Die Auswahl an fanf hochwertigen
Restaurants fuhrt Sie durch die Lieblingskichen der Welt. Im Rahmen
der ,DINE CLUB" Halbpension genieBen Sie eine fantastische kulina-
fische Reise ~ im Grecotel Corfu Imperial oder inklusive
Bootsfahrt in den anderen Grecotel Resorts der Insel.
Ich wiinsche Ihnen viel Freude beim Vortraument

Herzliche GriiRe,

Steffen Boehnke
r airtours

DIALOGPOST

Ein Service der Deutschen Post

ALLEMAGNE  Port payé

TUI Deutschland - Karl-Wiechert-Allee 23 - 30625 Hannover

P DV xx xxx Deutsche Post Q¥ [8]3

DIALOGPOST

Frau

Maxima Muster
Mustergiltige StraRe 96
30196 Musterstadt




END CONSUMER
MAILINGS

Print mailing to existing and
potential new consumer with
airtours-affinity.

Release dates:
December 2023,
August/September 2024

Circulation: min. 25,000 recipients
per mailing, 20,000 in Germany and
5,000 in Austria and Switzerland

Integration: generous and through
images emotional presentation on
up 2 pages, per mailing

Partner contribution:
2/1 pages 6,000 euros

AIRTOURS MEDIA DATA B2C
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INSTORE COMMUNICATION

The client communication is getting
strong influence by digital media.
Special offers orimage advertising
through moving images on flat screen
TVs in the display windows of over 400
airtours travel agencies —

updated daily and location-specific.
Not only are audiovisual messages
perceived better, they also reach the
customer on an emotional level and
lead to spontaneous buying decisions
at the point of sale.

Scope:
m site-specific special offer orimage
advertising al I‘I:OU 'S
m Audiovisual loop max. 10 minutes :
long = 6 repetitions per hour 2

Target group: existing and potential
new airtours customers throughout
Germany

Duration: at least one week

Partner integration: 60-second TV
slot; partner logo and special offer
with image in airtours Cl

Partner contribution; 4,000 euros for
one week, 6,000 euros for two weeks <



POINT OF SALE AIRTOURS MEDIA DATA B2C

LARGE POSTERS

All airtours agencies can order the
posters free of charge.

The posters are intended for use in
the shop window, in the office
interior or at events.

Target group: all airtours
agencies, airtours customer
interested in airtours poster)

Scope and partner contribution:
Format 900 x 1,200 mm

250 copies (1 motif) 3,500 euros
150 copies (1 motif) 2,500 euros
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A JOINT MARKETING PARTNERSHIP FOR SUCCESS.

WE LOOKFORWARD WORKING WITH YOU.

brandexperts@®airtours.de
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